V]IK 339.16
Gevorgyan Levon

BIG DATA IN E-COMMERCE

The article explores the new and innovative solutions of combining
e-commerce and big data. It discovers issues which could exist in modern
e-commerce firms and brings examples of companies which have already
dealt with such problems. Important part of using cloud services for e-
commerce firms is the big data analysis-related solutions they offer. Firms
can apply these services to do clickstream analysis, real-time analytics, log
analysis, predictive analytics etc. Besides, after appropriate big data
analysis new correlations can be found which were unknown before. Each
of above mentioned usages has real potential to bring electronic commerce
sphere companies up and give them significant competitive advantages.
Smart usage of big data could even register exponential growth of
customers which will lead to more profit. So, the main idea of this article is
to show that running business in cloud and using big data analytics tools
would be good decision for e-commerce companies, and they’ll be able to
get big benefits from it.

Keywords: e-commerce, electronic commerce, big data, e-
commerce tools, Google, Amazon.

T'egopzan Jleeon
BEJIMKI JIAHI B EJIEKTPOHHINA KOMEPIIII

Y crarTi po3rNISOAlOTBCS HOBI Ta 1HHOBAIiHI pilIeHHS 3
CJICKTPOHHOT KOMepIlii Ta OOpOOKM BeNMKHX JaHMX. BoHa po3KkpuBae
npoOieMu, SKi MOXYTh ICHYBaTH B CydacHHX (QipMax eJeKTPOHHOI
KOMepIii, i HAaBOJUTh NMPUKIAJAA KOMITaHIH, SKi BXE 3aiiMaliuCcs TaKUMHU
npobiemMaMu. BaxxnuBa yacTHHA BUKOPHCTAHHS XMapHUX OOYHCICHb JUIS
(dipM eeKTPOHHOI KOMepIIii — Iie pillleHHs, MOB'sI3aHi 3 aHaJIi30M 00pOOKH
BEIMKUX JaHWX, MO0 TMPOMOHYIThCSA. DipMH MOXYTh 3aCTOCOBYBATH IIi
MOCTYTH Ul aHali3y MaplIpyTy nepeMinieHHs: kopuctyBaua (clickstream
analysis), aHaJIITHKK B PeXKUMI PealbHOTO yacy, aHalizy (aiiny peecrpaiii,
MIPOrHO3HOT 200 nependadyBaibHOI aHANITUKH Tolo. KpiMm Toro, micis
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BIJIMTOBITHOTO aHai3y OOPOOKH BEIIMKHUX OOCSATIB JaHUX MOXKYTh 3HaWCHI
HOBI KOpeJLii, siki paHimie Oyiau HeBigoMi. KokHe 3 BHIIE3a3HAYCHHX
3aCTOCYBaHb Ma€ pEATbHUM TMOTCHIan I PO3BUTKY KOMIIAHIN
€JIEKTPOHHOI KOMepIlii Ta HagaHHS iM 3HAYHUX KOHKYPEHTHHX IIepeBar.
Pozymue BukopucTanHsS 00pOOKH BEIHKUX JAaHUX MOXKE HABITH BiAZHAUNTH
CKCIIOHCHIIIAJbHE 3pPOCTAaHHS KIIEHTIB, [0 MNPU3BEAC O 30UIBIICHHS
npubyTKy. OTKe, OCHOBHA iJ1esl 1€l CTaTTi — MoKa3aTH, 110 3aIycK Oi3Hecy
B XMapHUX OOYHMCIICHHSAX 1 BUKOPHUCTAHHS 1HCTPYMEHTIB aHali3y 00poOKU
BEMMKHUX 0OCATIB maHuUX Oyae TapHUM pIMIeHHSM Uil  KOMIIaHii
CJICKTPOHHOT KOMEPIIii, i 3 iX JOMOMOI'0I0 BOHU 3MOXYTh OTPUMATH BEIIUKI
BUTOJIH.

Knrouoei cnosa: enexTpoHHa KOMEPILis, BETHKI JIaHl, IHCTPYMEHTH
enekTpoHHOT KoMepii, Google, Amazon.

T'egopzan Jleeon
BOJIBIIIAE JAHHBIE B 3JIEKTPOHHO KOMMEPIIUH

B cratbe paccMaTpUBaIOTCS HOBBIC U MHHOBAIIMOHHBIC PEIICHUS 10
JJICKTPOHHOH KOMMepHMd U 00paboTku Ooybiimx jgaHHBIX. OHa
PacKpbIBaeT MPOOJIEMBI, KOTOPHIE MOTYT CYIIECTBOBATH B COBPEMEHHBIX
(dbupMax DBIIEKTPOHHON KOMMEpPIMH, ¥ TMPHUBOAUT TPUMEPHI KOMIIAHHIA,
KOTOpBbIC YK€ 3aHUMAJIUCh TaKMMH THpoOjeMamu. BakHas dacTh
WCTIONBb30BaHUA  OOJauyHbIX BBIUYUCICHHNA it (GUPM  DIEKTPOHHOU
KOMMEpIIMU — 3TO PEIleHUs CBA3aHHBIC C aHAIM30M OOPaOOTKH OOJBIINX
JIAHHBIX, KOTOPBIE OHM NpeuaraoT. GUpMbl MOT'YT IIPUMEHSTD 3TU YCIIYTH
JUIsl aHalM3a Mapupyta nepemenienus noceturens (clickstream analysis),
AHAJIMTUKUA B PEXKUME PEallbHOTO BPEMEHH, aHain3a (ailia perucTparum,
MPOTHO3HOM WITH Mpe/ICKa3aTeIbHOW aHATUTUKY U T. 1. Kpome Toro, mocie
COOTBETCTBYIOIIECTO aHaan3a 00pabOTKH OONBIINX 00EMOB JIaHHBIX MOTYT
OBITh HaWJCHBI HOBBIC KOPPENAIUH, KOTOpbIE paHee ObUIM HEU3BECTHBI.
Kaxoe 13 BBILICYNOMSHYTHIX MPUMEHEHUH MMEET PealbHbIH IMOTEHIIAI
IJId pa3BUTHUA KOMITaHUH BHCKTpOHHOﬁ KOMMEPpIUU U IPEAOCTABICHUA UM
3HAYUTEIBHBIX KOHKYPEHTHBIX IPEUMYIIECTB. YMHOE HCIOJIb30BAaHUE
00paboTKM OOJBUIMX TAHHBIX MOXET JIa)Ke€ OTMETHTh 3KCIOHCHIMAIbHBIN
POCT KIMEHTOB, YTO TPHBEAET K yBeIWYeHHIO NMpuObuH. MTak, ocHOBHAs
ujies 3TO# CTaThH — MIOKa3aTh, YTO 3aIyCK OM3HECA B 00JaYHBIX
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BBIUUCIICHUSX W UCIOJNL30BaHWE WHCTPYMECHTOB aHanmm3a o0paboTKu
OoNpIIMX 00BEMOB AAHHBIX OyAET XOPOIIMM PEIICHHEM TSl KOMITaHHHA
AJICKTPOHHON KOMMEPIIMU, M C UX IOMOIIBID OHH CMOTYT TOJYYHUTh
OOJIBIIINE BBITOIBL.

Knrwouesvie cnoga: >neKTpOHHAS KOMMEpIHs, OOJNbIINE JTaHHBIC,
WHCTPYMEHTHI 3IEKTPOHHON koMMepinn, Google, Amazon.

Problem of research. E-commerce is a relatively new business
direction which is used by more and more individuals and companies. On
the other hand, big data collection and analysis have become a trend in
recent years. So, the problem of the research is to discover how big data
analysis tools can be used in e-commerce, how those can affect firms and
which services can be used to get maximum benefits from big data analysis.

Analysis of the recent research and publications. The questions
related to e-commerce, big data and their relationship are studied in the
works by such scientists as Koirala, P., Kauffman, R. J., Srivastava, J.,
Vayghan, J., Johnson, J. E., Johnson, B. D., Hsinchun, C., Chiang, R. H. L.,
Storey, V. C., McAfee, A., Brynjolfsson, E., Davenport, T.H., Patil, D.J.
and Barton, D., etc.

Unsolved part of general problem. For internet-based companies
there are still remaining questions related how both new born and
experienced e-commerce companies can maximize their revenue by using
big data analysis without huge investments.

The aim of the article. To discover and bring up third-party
companies which are specialized in providing big data collection and
analysis tools, to show how other companies already have implemented and
apply them, and to identify in which cases firms need to go in this
direction.

The main results of the study. Purchasing goods and services is
the part of people’s everyday life. Nowadays there are several options to do
that. People can buy things from shops, malls, supermarkets personally.
This is the way they used to do it before the era of information
technologies. Currently information technologies give both individuals and
firms large opportunities in commerce sphere. With help of the Internet
firms can suggest their products in any part of the world where people have
access to the Internet. As a result, a new term was created — electronic
commerce (e-commerce). There are different definitions of “e-commerce”:
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- e-commerce is a type of business model, or a segment of a larger
business model, that enables a firm or individual to conduct business over
an electronic network, typically the internet [2].

- e-commerce supposes trading in goods and services through the
electronic medium such as the internet, mobile or any other computer
network. It involves the use of Information and Communication
Technology (ICT) and Electronic Funds Transfer (EFT) in making
commerce between subjects of commerce [3].
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Figure 1: Countries with the largest B2C e-commerce markets
in 2015 and 2016 [1]

There are following categories of e-commerce:

- B2B (Business to Business) — This involves companies doing
business with each other.

- B2C (Business to Consumer) — B2C consists of businesses
selling goods and services to individuals

- C2B (Consumer to Business) — In C2B e-commerce, consumers
post a project with a set budget online, and companies bid on the project.

- C2C (Consumer to Consumer) — Individuals are online platforms
to buy and sell good or services from each other [4].
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E-commerce markets are growing fast. Due to Ecommerce
Europe’s report (Figure 1) in 2015 the largest B2C e-commerce market was
in China (766.5 billion US dollars). And in 2016 it would increase about
30% by reaching 975 billion US dollars. According to eMarketer’s
forecasting (Figure 2) in 2018 e-commerce worldwide sales will reach to
2,536 billion US dollars. This means that e-commerce will involve more
individuals and firms in upcoming years. All these developments will
generate more data which need to be analyzed. Analyzing that data can
allow merchants not only gain deeper insights into customer behavior and
industry trends, but also let them make more accurate decisions to improve
every aspect of the business - from marketing and advertising to
merchandising, operations and customer retention.
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Figure 2: B2C e-commerce sales worldwide from 2012 to 2018
[10]

Researchers are using term “Big Data” for describing really large
amount of data. Big Data usually is defined by 3Vs:

- Volume - Big data requires processing high volumes of low-
density. In some organizations, this might be terabytes, for others it may be
petabytes.

- Velocity - The fast rate at which data is received and perhaps
acted upon.
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- Variety - Type of data which is received from different sources.
That can be structured (database), semi-structured (text, audio, video) and
unstructured (raw data).

In other words, term “Big Data” refers to a large amount of data
which is being generated quickly and can be in any digital form. Big Data
analytics can give a large set of opportunities like Personalized Offers,
having More Organized Data or making Data-Driven Decisions for e-
commerce companies.

Big Data analytics requires many servers with huge storage which
need to be maintained internally by the firms. That can be expensive for
them. Thus, that is the primary reason many IT companies are suggesting
Big Data Analyzing services (Google, Amazon, IBM, Oracle, SAS etc.
[5]). These services include launching user-configurable servers with
appropriate applications (like Hadoop) for Big Data analytics. E-commerce
companies can use these services for:

- Clickstream Analysis

- Real-time Analytics

- Log Analysis

- Predictive Analytics etc.

Each of above mentioned analyzing is directly connected to Big
Data analytics. For example, Razorfish, which a is digital marketing
company [6], needed to analyze clickstreams of each visitor. They used
Amazon Elastic MapReduce (EMR) service to be able to deal with such big
data. A common issue for this company was customer segmentation which
was related to gigantic click stream data sets. Building internal
infrastructure to analyze these click stream datasets required more
investments (specially for getting appropriate servers). Without the
expensive computing resources, there was a risk of losing clients. So, it was
urgent to implement customer segmentation algorithms in a way that could
be applied and executed independently of the scale of the incoming data
and supporting infrastructure. With the help of Amazon EMR Razorfish
was able to gain the expected results [7].

Another example is related to Google’s BigQuery feature which is
a part of Google Cloud Platform [8]. BigQuery is able to scan terabyte in
seconds and petabyte in minutes and it gives ability to its customers easily
scale their databases from gigabytes to petabytes. Zulily as an e-commerce
company [9] uses big data and analytics to help drive business decisions.

30



This includes using data to connect customers to the most relevant
products, giving opportunities to users to obtain and sell products via the
site, getting complete visibility into customers’ orders, monitoring and
managing supply by thousands of vendors, and consolidating data from all
marketing channels. Gathering such data and analyzing it would help them
to make right decisions in real-time. Also, they from technical point of
view they need an application which can be scalable. With the help of
Google Cloud Platform’s BigQuery service (it was combined with
Compute Engine and Cloud Storage) Zulily was able to reach desired result
including application scalability. They were able to integrate their
applications with Google Cloud Platform in 6 months [8].

Thus, such approach can be used both in newly created and running
e-commerce businesses. Above mentioned examples are just smart
implementation of Big Data analysis. Thus, it does not matter in which
state are the e-commerce companies (new or running), we suggest them to
move their e-commerce sites on the top of such services like Google Cloud
Platform or Amazon Web Services. These changes will allow them to start
using the force of Big Data which will lead them to get more customers,
more sales and more revenue.

Conclusion. In era we are living in, information technologies have
become a part of our life. There are everywhere and commerce is just one
of them. E-commerce sector in the world is growing yearly and the
generated data is getting complex and too much to be handled by the firms
themselves because of big costs of servers maintaining. And taking into
consideration those factors we suggest to run their businesses in cloud. This
will help them to be able to deal with things like clickstream or real-time
analysis which will give the huge competitive advantages while making
managerial decisions.

References

1. Ecommerce Europe, Global E-Commerce B2C Report, 2016
[Electronic resource] — Access mode:

https://www.ecommercewiki.org/wikis/www.ecommercewiki.org/i
mages/5/56/Global_B2C_Ecommerce_Report_2016.pdf

2. Investopedia - Sharper Insight. Smarter Investing.[Electronic
resource] — Access mode: http://www.investopedia.com

31


http://www.investopedia.com/

3. EngineersGarage | Inspiring Creations [Electronic resource] —
Access mode: https://www.engineersgarage.com

4. Business News Daily: Small Business Solutions & Inspiration
[Electronic resource] — Access mode: http://www.businessnewsdaily.com

5. Predictive Analytics Today [Electronic resource] — Access mode:
http://www.predictiveanalyticstoday.com

6. Razorfish: Here for tomorrow [Electronic resource] — Access
mode: https://www.razorfish.com

7. Cloud Computing From Amazon - Start Building On AWS
Today [Electronic resource] — Access mode: https://aws.amazon.com

8. google.com - Google Cloud Platform - Pemenus Oymymiero
[Electronic resource] — Access mode: https://cloud.google.com

9. zulily | something special every day [Electronic resource] —
Access mode: https://www.zulily.com

10. Statista — The portal for statistics [Electronic resource] — Access
mode: https://www.statista.com

Peuenzenm: Kapnos B.A., k.e.H., npoghecop xageopu exoHoMIKU
ma  nnanyeanus — Oisnecy, (OOecbKuli  HAYIOHANLHULL — eKOHOMIYHULL
YHigepcumem

20.06.2017

YK 332.02
Hayrapetyan Grigor

THE PECULIARITIES OF THE AGRICULTURAL
SECTOR’S DEVELOPMENT
IN ARMENIA

In the article the main problems of the agricultural sectors’
development in the RA are studied. The priority directions of the RA’s state
policy in the sphere of the agriculture’s regulation and rural areas’
development are characterized. The role of the agriculture in the RA’s
economic development is presented. As well the present conditions of the
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